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Case Study



Benhaim PR was hired to oversee media relations for 

Twiddy & Company, the largest vacation rental company 

in the Outer Banks.

THE ASK

THE PROJECT:

� Media Relations: We handle all aspects of media 

relations, from pitching relevant media to preparing 

for interviews to follow-ups to fact-checking�

� Media Focus: We focused on local, regional, and 

national media, with an emphasis on building long-

term relationships with media in key outlets important 

to the client.



On the following pages, see the results achieved in one 

year’s time.

Media Relations Project
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I M A G E  G O E S  H E R E



� Total Exposure: The combined pieces have a total potential reach of 

90 million peopl�

� Google Highlight: Twiddy & Company is one of the small- and 

medium-size businesses Google turns to for insight on how SMBs 

are using digital tools. An op-ed we secured in the Carolina Journal 

on digital privacy was featured in Google’s Customer Solutions 

newsletter, strengthening the partnership with Google in addition to 

getting more eyeballs on the original piece�

� Educational Partnership Success: Twiddy & Company partnered 

with NC State’s College of Natural Resources to launch a sustainable 

tourism fund. Once research conducted through that fund was 

published, we pitched it to media and secured coverage in multiple 

state and regional media�

� Outer Banks Book Release: We also handled the PR for President 

Clark Twiddy’s latest book, “Outer Banks Visionaries.” Coverage was 

secured in a variety of local and regional outlets, including a review 

from the venerable book editor at the Wilmington Star News and a 

podcast conversation with WUNC’s politics reporter.


Media Placements Total Potential Reach

Pitching Angles ExploredBylined Pieces

The Results

42 90M

4 20
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Placements ranged from local to 

regional to national outlets, 

including print, online, and 

podcast.

Total combined potential 

reach of all media coverage 

secured.

A variety of pitching angles 

were leveraged, from a book 

launch to thought leadership 

in real estate/economics to 

sustainability in travel.

Bylined pieces help solidify 

Clark’s positioning as a 

thought leader and open the 

door for additional 

opportunities.
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AARP
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We worked with the reporter starting in early 

December for his piece on multi-generational travel for 

the April/May issue. We helped source guests aged 

50+ who organized a large family trip to the Outer 

Banks. Over the next few months, we identified those 

guests, confirmed interest, coordinated calls, media 

prepped them, and assisted with fact-checking 

following their conversations.



This coverage strengthened Twiddy & Company’s 

positioning as an ideal option for large family 

getaways, one of Twiddy’s key target markets. 



Readership: about 31 million unique monthly visitors



Business North Carolina
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We secured coverage in this key state outlet in four 

different mediums on two occasions in one year. First, 

the sustainable tourism fund case studies were 

highlighted in March in the Daily Digest e-newsletter 

and on a podcast episode of Chatter BNC (their 

channel for interviewing some of the Tar Heel State’s 

most interesting folks). Then, an interview with 

President Clark Twiddy on his new Outer Banks book 

resulted in a feature story in the August print issue of 

the magazine and in an online story.



Readership: 125,000 total magazine readership 

(across podcast, daily newsletter, print issue, and 

online)
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Melissa has a keen eye for detail and a deep understanding of media 

strategy. She is always up-to-date on the latest trends and technologies, 

and she has a talent for crafting campaigns and pitches that resonate 

with our target audience. Melissa is a natural problem solver, and she 

consistently delivers innovative solutions that exceed our expectations. 

One of the things that I appreciate most about Melissa is her ability to 

listen. She takes the time to understand our goals and objectives, and 

she is always open to feedback and suggestions. This collaborative 

approach has helped us to create some truly outstanding campaigns and 

land coverage across a wide-spectrum of top-tier media outlets.

Head of Communications, Twiddy & Company

M I L E S  D A N I E L S


