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Media Relations Project

THE ASK

Benhaim PR was hired to oversee media relations for
Twiddy & Company, the largest vacation rental company
in the Outer Banks.

THE PROJECT:

* Media Relations: \We handle all aspects of media
relations, from pitching relevant media to preparing

for interviews to follow-ups to fact-checking.

* Media Focus: We focused on local, regional, and
national media, with an emphasis on building long-
term relationships with media in key outlets important

to the client.

On the following pages, see the results achieved in one

year’'s time.
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The Results

e Total Exposure: The combined pieces have a total potential reach of

90 million people

Google Highlight: Twiddy & Company is one of the small- and
medium-size businesses Google turns to for insight on how SMBs
are using digital tools. An op-ed we secured in the Carolina Journal
on digital privacy was featured in Google’s Customer Solutions
newsletter, strengthening the partnership with Google in addition to

getting more eyeballs on the original piece.

Educational Partnership Success: Twiddy & Company partnered

with NC State’s College of Natural Resources to launch a sustainable

tourism fund. Once research conducted through that fund was
published, we pitched it to media and secured coverage in multiple

state and regional media.

Outer Banks Book Release: \We also handled the PR for President
Clark Twiddy’s latest book, “Outer Banks Visionaries.” Coverage was
secured in a variety of local and regional outlets, including a review
from the venerable book editor at the Wilmington Star News and a

podcast conversation with WUNC’s politics reporter.
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Media Placements

Placements ranged from local to
regional to national outlets,
including print, online, and

podcast.

A

Bylined Pieces

Bylined pieces help solidify
Clark’s positioning as a
thought leader and open the
door for additional
opportunities.

O0M

Total Potential Reach

Total combined potential
reach of all media coverage

secured.

20

Pitching Angles Explored

A variety of pitching angles
were leveraged, from a book
launch to thought leadership
in real estate/economics to

sustainability in travel.



;::,'f:f;:::fdﬁ,";':gﬂf,mﬂ; Studies: Year-round workers need affordable housing to support tourism

Leaders III the KI‘IO‘W re their advice on The growth and demand for a coastal getaway comes at a cost for North Carolina - there is simply not enough affordable housing for those
ki who support the tourism sector.
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Plan Multi-generational Family

Vacations Without the Stress

Big-group vacations are all the rage

US adds a healthy 236,000 jobs despite Fed's rate hikes
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BUSINESS OPINION

NORTH CAROLINA Why data privacy is a top issue for NC small
businesses in 2023

OBX leader Clark Twiddy analyzes the e
coastal region’s changing tides What Senate Bill 667 means for North Carolina and

its visitor economy

TRIANGLE
BUSINESS JOURNAL @ StarNews
ONLINE

Travel & Tourism

Biz: Outer Banks effort sees positive results so far; New leader for

Book outlines how free enterprise
and a few characters shaped today's
Outer Banks

longtime Apex business
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Plan Multi-generational Family
Vacations Without the Stress

Big-group vacations are all the rage

AARP

We worked with the reporter starting in early Number of travelers: 18 to 20

Destination: Corolla, North Carolina

December for his piece on multi-generational travel for

. . Tri izer: Charles Oransky, age 72
the April/May issue. We helped source guests aged AR aganizerhariesaransty, 4ge

50+ who organized a large family trip to the Outer We've been going to the Outer Banks (OBX) since the mid-1980s.
Banks. Over the next few months, we identified those Back then, it was just my wife and me and our four children. Now

guests, confirmed interest, coordinated calls, media each child is married, and we have eight grandchildren. Sometimes a
prepped them, and assisted with fact-checking friend or two join us too.

following their conversations. , _
We've always gotten a beachfront house (usually through Twiddy &
Company), and as we've grown in size, our house needs have grown.

This coverage strengthened Twiddy & Company’s The one we had last time seemed to have two of everything: two

positioning as an ideal option for large family refrigerators, two freezers and two stoves, and a separate kitchen

getaways, one of Twiddy’s key target markets. on a different floor. We used them all.

Readership: about 31 million unique monthly visitors The great thing about a house as opposed to a hotel is if you have

little children, they can run around and be free. Sure, there are

challenges. People are on different schedules and vacation

differently. The really young children make a lot of noise. But you

can always find your own place. You can go sit down on the beach.

You can sit by the pool.
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_ 5 OBX leader Clark Twiddy analyzes the
Business North Carolina coastal region's changing tides

By Audrey Knaack 08/01/2023

We secured coverage in this key state outlet in four nuﬂa
different mediums on two occasions in one year. First,
the sustainable tourism ]CU Nnd case studies were Change is not new to the Quter Banks. Yet, throughout Clark Twiddy's career, the real-
_ _ ‘ _ _ . estate executive grew tired of learning about the region’s history from obituaries. So he
hlghllghted in March in the Dally Digest e-newsletter decided to describe the changes occurring at North Carolina’s barrier islands through locals’

experiences.

and on a podcast episode of Chatter BNC (their

channel for interviewing some of the Tar Heel State’s “I would just call people up and say, ‘hey, will you tell me a story or two?’ Or, "hey, what'd

. . . . : you see here? And ‘hey, can you remember this?’ And so I would just talk with them.”
most interesting folks). Then, an interview with

President Clark Twiddy on his new Outer Banks book Tiidy's hosgitallty-based
career has provided an
resulted in a feature story in the August print issue of interesting perspective to look

; : . at how the Outer Banks’ region
the magazine and in an online story. has developed thraugh Ky
personalities. The result is his
new book, "Outer Banks

Readership: 125,000 total magazine readership visionaries: Building North

(across podcast, daily newsletter, print issue, and ¥aroing s Ocammlrong 105 s

second release about the
online) area’s history.

Over the past 30 years, the
quaint fishing villages have
become neighbors to a
booming visitor economy.
Resistance to the change is
futile, he notes.
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‘¢« Melissa has a keen eye for detail and a deep understanding of media
strategy. She is always up-to-date on the latest trends and technologies,
and she has a talent for crafting campaigns and pitches that resonate
with our target audience. Melissa is a natural problem solver, and she
consistently delivers innovative solutions that exceed our expectations.
One of the things that | appreciate most about Melissa is her ability to
listen. She takes the time to understand our goals and objectives, and
she is always open to feedback and suggestions. This collaborative
approach has helped us to create some truly outstanding campaigns anad

\ X / IR
land coverage across a wide-spectrum of top-tier media outlets.

MILES DANIELS
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